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ABSTRACT: The paper emphasizes the need for the tourism sector to adopt a policy of social 
responsibility for building sustainable development, necessary for the socio-economic recovery 
of Romania. The study includes a sample of 68 hotels in the five counties of South West Oltenia 
Region. Data for the research was collected by accessing the official websites for each hotel in 
order  to  analyze  the  degree  of  implementation  of  social  responsibility  on  the  basis  of  ten 
variables, required to achieve a sustainable tourism. The findings reveal a lack of transparency 
and involvement in social responsibility of the hotel industry in South West Oltenia. Research 
has shown that accomodation and tourism sector in the region analyzed is far from reaching the 
international  standards,  so  the  adoption  of  recommendations  on  best  practices  would  be  an 
important step forward for enhancing sustainable tourism in Romania. 
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1. Introduction 
 
Organization's social responsibility is a relatively new concept for Romania but has increasingly spread 
among global organizations. The necessity to define and understand social responsibility has led to many theoretical 
and  practical  debates  and  involved  the  support  of  many  international  organizations  like  the  United  Nations, 
Organization  for  Economic  Cooperation  and  Development,  International  Organization  for  Standardization, 
European Commission, World Bank etc. 
The  first  definition  of  social  responsibility  internationally  accepted  was  developed  in  November  2010 
through ISO 26000 standard, highlighting seven guidance principles necessary for the organizations interested in 
sustainable  development:  accountability,  transparency,  ethical  behavior,  respect  for  stakeholder  interests,  legal 
compliance, rules of conduct and human rights. (ISO 26000, 2010) 
 Adopting a policy of social responsibility and sustainable development orientation is an important aspect 
for  organizational  management  performance  worldwide.  Numerous  studies  have  shown  a  positive  correlation 
between organisational performance and the involvement of the social responsibility and environmental protection 
(Tsoutsoura, 2004, Popa, 2011). 
Best practice and social responsability standards developed in the private sector in most industries, less, 
however,  in  the  tourism  industry,  where  implementation  of  codes  of  conduct  and  ethics  and  the  obtaining  of 
certification standards  are still at an early stage (Dodds and Joppe, 2005). 
The  Center  for  Environemental  Leadership  in  Business  and  Tour  Operators  Initiative  for  Sustainable 
Tourism Development United Nation Development Program developed in 2003, a document named A Practical 
Guide to Good Practice Managing Environmental and Social Issues in the Accommodation Sector.  
The guidelines from the document emphasizes the advantages that the accommodatin sector organizations 
can obtain through the information of ten issues on social and environmental management essential for sustainable 
development of the sector, providing examples of such effective activity. Hotels good practice can include good 
management of resources such as water consumption and electricity and waste management. The advantages consist 
in  achieving  cost  savings  and  organizational  marketing  for  a  healthier,  cleaner  environement,  providing  a 
competitive advantage over competitors. 
Furthermore, it is recommended for hotels to have a policy in order to contribute to the protection and the 
development of the community where they belong, to protect the environment and the biodiversity, and to respect 
the cultural surroundings. These aspects contribute to regional tourism development and they represent important 
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steps in attracting new customers. Moreover, it was demonstrated that achieved notoriety on the 
negative publicity bases can lead to imbalances and to difficulty in  market maintenance ( Popa, 
2011). 
 
2. Case Study: Sustainable development and Social Responsibility in the Hospitality 
Industry in South West Oltenia 
The  study  proposes  to  determine  the  implication  of  the  hotels  in  South  West  Oltenia  in  social 
responsibility projects. The first stage of research was the creation of a database with the official websites of 
hotels in South West Oltenia. The second part of the study was to identify a set of variables that characterize the 
adoption of a policy of social responsibility in the hospitality industry in South West Oltenia. 
The sample selected for the study includes 68 hotels in South West Oltenia Development Region. The 
database was obtained by accessing three websites recognized as the most popular search engines for tourist 
resorts  and  information  in  the  region:  http://www.turistinfo.ro,  http://www.tourneo.ro  and 
http://www.booking.com. The sample size in the study is conclusive and representative, although the sources of 
information  does  not  guarantee  to  provide  an  eshaustive  database  for  the  South  West  Oltenia.  The  target 
population from the sample contains two, three and four stars hotels, for each of the five counties analyzed: Dolj, 
Gorj, Mehedinti, Olt and Valcea. 
The  method  of  data  collection  was  online  access  of  the  official  websites  for  each  hotel. 
The criteria followed in the research included ten variables that characterize the degree of implementation of 
social responsibility best practices, necessary to achieve a sustainable tourism in Romania. 
 
Table no. 1 - Specific Variables for Social Responsibility Measurement 
No. 
crt.   Variables for Social Responsibility Measurement 
1.  Code of Ethics and Conduct 
2.  Corporate Social Responsibility Report 
3.  Involvement in volunteering activities 
4.  Donations / Sponsorships / Philanthropy 
5.  Responsibility to employees 
6.  Efficient management of resources 
7.  Initiatives for environmental protection 
8.  Community Involvement 
9.  Social Projects / support of social causes 
10.  Initiatives for people with disabilities 
 
Data analysis and interpretation of results 
The conducted research provide conclusive information on the level of transparency and accountability 
in the conduct of all its stakeholders to specific hotels in the South West Oltenia. Analysis of official sites of 
organizations is a relevant starting point because it is a common way to promote and attract customers that 
global organizations practice in various sectors of activity. However, the survey shows that not all hotels in 
South West Oltenia have a personalized site, which pointed out that lack of communication and transparency is 
an undeniable deficiency of hotels in Romania. 
 
 
Fig. 1-   Hotels in South West Oltenia Region 
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The distribution by county of numerical analysis highlights the potential of hotels available to South 
West Oltenia regarding the sustainable development in tourism. 
Dolj County has the highest rate in the sample selected, proportional with its surface disposal. Of the 22 
hotels of the county, totaling a 32% of the sample, three do not have official websites, as it is shown in the 
following figure. 
 
   
 
Fig. 2-   Dolj County Hotels WebSites 
 
Vâlcea county is numerically in the top five counties described in this research, with a total of 16 hotels, 
representing  24%  of  those  analyzed.  Although  it  includes  many  attractions  and  mountain  resorts  such  as 
Căciulata, Călimănești, Vâlcea County hotels are not very numerous and are evaluated almost entirely, with two 
or three stars. Also, only nine hotels have a personalized site, the rest are promoted through specialized sites: 
http://www.calimanesti-caciulata.ro. 
 
 
 
Fig. 3-   Vâlcea County Hotels WebSites 
 
 
The Gorj County represents 21% of all hotels reviewed. The 14 hotels are listed with two, three and 
four-stars and eight provide information about services offered on their official website. Tourist areas are also 
promoted through specific sites such as http://www.ranca.org/. 
 
 
 
Fig. 4-   Gorj County Hotels WebSites 
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In Mehedinți County, from a total of eleven hotels analyzed, nine hotels  have a personalized website. 
The share of 16% of all hotels reviewed ranks Mehedinti County last but one of the five that characterizes the 
South West Oltenia.   
 
 
Fig. 5-   Mehendinți County Hotels WebSites 
 
 
Olt County is 7% of the total sample set. The study includes only five hotels in Olt County, existing in 
the two most representatives cities of the county: Slatina and Caracal. Two of them do not have a personal 
website. 
 
 
 
Fig. 6-   Olt County Hotels WebSites 
 
The study results indicate the lack of complex information on the hotel business official sites. The 
website structure is relatively the same for all the reviewed hotels: summarized details of the hotel location, 
prices, packages of services and photo galleries with general history presentation of the hotel, in exceptional 
cases. 
The hotels websites offer no information regarding the existence of a code of ethics and conduct. The 
only hotel that has a policy for privacy, for booking accommodation and for posting messages in the guestbook 
is Boulevard Prestige Hotel, in Slatina, Olt County. 
 Issues and community initiatives in support of social causes are not shown on the official websites of 
the hotels in the South West Oltenia are completely neglected their management. 
 Also, hotels sites under study highlights actions related to environmental compliance and application of 
good management of waste and chemical residues resources or efficient use of alternative elecric energy. 
 The tree stars Hotel in Mehedinti County, Corona, is the only hotel that offers special rooms for people 
with disabilities. 
 Green House Hotel in Craiova, Dolj county, rated with three stars, gives customers the ability to book 
tickets for theater, cinema or sporting events, and it is the only hotel in South West Oltenia showing interest this 
kind of initiative on the official site. 
 From the research it was concluded that there is no social reporting of CSR or sustainable development 
shown on the official websites. The financial aspects of business or ownership structure are also neglected in the 
presentation site. Hotel Jiu, in Craiova county, is the only hotel complex that provides annual and quarterly 
financial information statements, including quarterly reports and audit evaluation. 
Hotels in South West Oltenia provide no information about employees responsibility, analyzed in terms 
of human rights, anti-discrimination policies, health and safety at work, training and dialogue. Continental Hotel 
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in Turnu-Severin, part of the Continental hotel chain, with a length of twenty years, is the only one who presents 
testimonials from employees  posted on the website from which to deduct hotel's interest in training initiatives 
among employees. 
 Although we conclude that the level of social responsibility in the hospitality industry in South West 
Oltenia is almost nonexistent, the research has shown interest in the customer satisfaction through the range of 
services offered. Hotel Anna in the county, for example, has a strong client communication campaign. The hotel 
offers the possibility of contacting the front desk through the internet in order to provide useful information. 
Also, customers can give feedback in the guestbook about the services they received. 
  
            3. Conclusions 
 
The study highlighted the lack of maturity of the hotel industry in South West Oltenia regarding the 
transparency of the work done and the offered servicies. 
 Disinterest in social responsibility initiatives can be based on several reasons such as lack of awareness 
of  the  benefits  received  by  adoptig  best  practices  within  an  organization  or  lack  of  orientation  towards 
sustainable development. 
The  potential  of  the  tourist  areas,  Căciulata,  Calimanesti,  Rânca  or  Turnu  Severin  city  area  is  not 
sufficiently  exploited  through  the  supply  of  services  in  the  hotel  industry.  Adoption  of  Corporate  Social 
Responsability policies would increase the interest of stakeholders and would provide a competitive advantage. 
More transparency and voluntary involvement in social projects and environmental protection in the community, 
including sponsorship for various events can be an effective means of improving the reputation and attract the 
attention of many customers. 
 Also, hotels that have a defined set of values, a  code of ethics and conduct special interest given to 
training and employee satisfaction are recognized for exceptional quality services worldwide (eg Marriott, Hilton 
hotel chain etc.). Lack of concern to managers' accountability for such activity maintains the hotel industry in 
South West Oltenia at a low level of competitiveness on the international market. 
 Research on a policy of social responsibility in the hospitality industry in South West Oltenia contains 
a number of limitations. Chosen sample does not include all guesthouses and hotels in the region. Although 
search engines are used mostly used by customers and are regularly updated, should not be ruled last absence in 
the South West Oltenia units. Another limitation of this research is that although the official websites of hotels in 
South West Oltenia Region are poor in information regarding social responsibility, there should not be a ruled 
assumption of not existing such measures even in the hotels that do not have a personalized site,  
However, the fact that the alleged social actions are not for stakeholders , validate the hypothesis that 
the hotel industry in the South West Oltenia is not aligned with internationally recognized standards. 
The  further  development  of  this  research  will  involve  questionnaires  application  that  allow  better 
measurement of actions taken and barriers that prevent the evolution of the hotel management industry in South 
West Oltenia to another level, focused on sustainable development of international standards. 
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